
Marketing Officer

Hours: 7 hours per week over minimum 2 days, ideally Tuesdays, Thursdays and
or Fridays

Start date: w/c 16th January 2023
Location: Remote

Salary: £25,000-£27,500 pro rata

Reports to: Lead Producer
Artistic Director

Overview

CRIPtic Arts is recruiting for a deaf or disabled Marketing Officer (£25,000-£27,500 pro rata,
7 hours per week) to market and promote our 2023 programmes, raise our profile and shout
about the work we’re doing in the arts

This role is reserved for someone deaf and/or disabled, by this we mean “people who face
disableist [including audist] barriers”, or “people who identify themselves as deaf or disabled
– or are identified by others as deaf or disabled in society”. We also include people who
might not self-define as disabled but who face disableist barriers, including chronically ill and
neurodivergent people. You can read more about what we mean by this here.

The start date will be on the w/c 16th January 2022. There will be a probation period of 3
months. The role will be for a fixed term contract of 1 year.

CRIPtic Arts is an arts development organisation working in three key areas:
- Training, learning, and development for deaf and disabled people in the arts
- Showcasing and promoting artistic and creative work by deaf and disabled people
- Researching and developing resources and campaigns to make the arts more

accessible for deaf and disabled practitioners and audiences

In 2023 CRIPtic Arts will be delivering two flagship programmes.

The first is Connect through Creativity is a year-long series of events for deaf and disabled
people who are interested in the arts. It gives them a means to develop, share, and perform
work in a supportive environment. The programme consists of a range 48 creative
workshops, mentoring & networking sessions targeted at deaf and disabled people who are
interested in the arts, whether for self-expression, interest, and enjoyment, or as a part of
their career.  It is funded by Scope and CAF Bank, as part of a programme designed to build
connections and resilient communities of deaf and disabled people.

The second is our Artist Development programme. This is a 4 tier programme comprised of:
Reach - supporting 5 early-stage artists developing their work through workshops,
masterclasses, and facilitated feedback groups, culminating in a 2-day in-person residential

https://cripticarts.org/frequently-asked-questions/#what-do-you-mean


hosted by an established director, where participants will bring their work to life and build
networks.

Launchpad - nurturing 4 emerging artists/companies developing shows through mentoring,
development, & feedback sessions, culminating in a showcase at a venue of national
significance, and supporting them beyond the showcase by connecting them with
programmers & theatres.

Breakthrough -  commissioning 2 artists to produce a sample of professional quality work
over 12 months and supporting development through industry paired mentoring.

Incubate - facilitating 4 deaf & disabled people through the 1st year of organisation building
with peer discussions on everything from financial to social media.

The Role

The Marketing Officer will be responsible for:

● Working with Lead Producer, Assistant Producer and Community Programme Officer
to ensure our projects meet ther engagement aims and objectives

● Conducting market research to gather insight and feedback on our projects and work
● Devising a social media and strategy for CRIPtic Arts, creating two complementary

strategies for our community events & artist development programmes
● Building a network of marketing contacts for CRIPtic Arts
● Creating marketing assets, including copy, graphics, press releases, for our projects,

with input from the team
● Ensuring all assets are accessible, including adding captions, writing alt text, and

commissioning BSL assets
● Actively promoting marketing materials for events and managing the promotion of

events on the CRIPtic Arts social media accounts
● Increasing engagement with our content, events and work
● Tracking engagement with our content, events and work
● Contributing to funding grant applications and reporting by gathering appropriate

feedback that can be used for this throughout the year.
● Managing and updating the CRIPtic Arts website
● Managing the design and delivery of the CRIPtic Arts mailings

Person Specification

Essential
● Deaf and/or disabled
● Experience of creating social media content which achieved high levels of

engagement
● Experience working within an office or administrative role
● Experience of using visual design tools such as Canva
● Proven ability to use own initiative to tackle problems and find solutions
● Excellent IT skills and experience in designing and using documents and

spreadsheets



● Professional communication style including telephone and email with excellent
spoken and written English*

Desirable
● Experience with social media marketing
● Experience working with BSL signers and proficiency in BSL
● Experience and understanding of creating accessible social media content
● Understanding of the social model of disability
● Knowledge of and contacts within the disability arts scene

To Apply

To apply, please send a CV (max 2 sides of A4) and cover letter (max 1-2 sides of A4 or a 5
minute video in spoken English (please caption if so) or BSL) which explores how your
experience and skills match with the requirements in the job description to
team@cripticarts.org.

The application deadline is 12pm, on 6th January 2023. Interviews will be held on the w/c
9th January 2023.

If you need any support in completing your application, or would prefer to submit it in another
format, please contact us at team@cripticarts.org.

If you require a BSL interpreter available at the interview stage and this cannot easily be
provided via Access to Work, please let us know and we will arrange one.

In this round of recruitment we are encouraging and prioritising applications from people who
face the highest barriers to accessing careers in the arts. This includes a focus on those
whose access requirements are less likely to be met in other spaces, and on those who
experience intersecting racist, xenophobic, and classist barriers.

As part of this, in addition to our standard application shortlisting process, we are creating a
further 4 additional guaranteed interview places for applicants who:
a) Are deaf and/or disabled
b) Also face racist or xenophobic barriers
c) Meet the essential person specification criteria
d) Have not already been offered an interview for this role

If you wish your application to be considered on these criteria, please note it in your cover
letter. There is no obligation to do this.

We also encourage applications from people who have experience of other and intersecting
forms of oppression which have created additional barriers in their access to work in the arts.

If you need support to carry out telephone calls or write documents e.g. BSL interpreters or a
support worker through Access to Work we are able to support you in applying for this
funding.
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